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Safety, Convenience
and Choice:

THE TRUE
VALUE OF
CARDS

Research on the value and cost of cards in today’s
dynamic and vibrant payments ecosystem. Based on a
survey of merchants and consumers in SlovaRia

Introduction

The Slovak payments market is modern, varied and, most importantly, meets
the expectations of its merchants and consumers, with 88% of merchants and
92% of consumers declaring satisfaction with the payments solutions avail-
able to them.

Although cash remains important, cards are considered to be the most pre-
ferred option by merchants and consumers. New methods of payment are
encountering differing levels of uptake in the country (for instance the slow
adoption of VIAMO, now BLIK).

In line with their European peers, merchants and consumers in Slovakia con-
sider safety and security to be the top priority when choosing which payment
method to accept or use - qualities that cards are perceived to be the best at
providing.

PAYMENTS

A EUROPE

Methodology:

This report is based on a survey commissioned by Payments Europe and conducted by FTI
Consulting in August 2025. The survey was completed by 250 merchants working in physical
and online retail and 1000 consumers in Slovakia.

A previous iteration of this study was conducted in May 2024 and surveyed 2250 merchants
working in physical and online retail in Austria (250), Czech Republic (250), Denmark (250),
Hungary (250), Finland (250), Greece (250), Ireland (250), Latvia (250), and Lithuania (250).

The survey was also completed by 13000 consumers living in Austria (1000), Czech Republic,
Denmark (1000), (1000), Finland (1000), France (1000), Germany (1000), Greece (1000),
Hungary (1000), Ireland (1000), Latvia (1000), Lithuania (1000), Poland (1000), and Sweden
(1000).
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Relationship with cash

Today, 88% of Slovak merchants accept cash and 83% of them accept cards.
Together, these payment methods account for 75% of their turnover (namely,
34% is generated by cash, and 41% by cards). In the next 5 years, the share of
turnover generated by cash is expected to decrease to 25%, whilst card-gen-
erated turnover is expected to increase further to 46%. New methods of
payment, and particularly instant transactions, are also expected to become
increasingly more important.

It is already the case today that 86% of Slovak merchants consider electronic
payments to be critical to their business, with 81% declaring a preference for
electronic payments over cash.

76% believe that if they were only allowed to accept cash, they would lose turn-
over, while 56% would even like to have the ability to refuse cash outright - a
trend that aligns with their peers in other European countries. Moreover, 67%
find that the cost of handling cash works out to be pricier than paying card
payment fees.

)OI Market evolution:
winners & winners

88% of Slovak merchants are satisfied with the payments options available to
them, and 91% believe that their customers are also satisfied, which serves as a
testament to a varied and thriving payments market.

o of Slovak merchants find that accepting a large
7 range of payments options has helped them in-
o crease turnover.

Instant payments have been particularly well received. Currently accepted by
59% of merchants, and uptake is expected to grow further, with 86% of mer-
chants expecting to receive more instant transactions in the next 12 months.
In response to this, a further 18% of merchants plans to start accepting them
over this same timeframe.

Moreover, 92% of Slovak merchants find that the introduction of contactless
payments has been beneficial to their business, and the introduction of mobile
payments was welcomed by 86% of Slovak merchants.
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What merchants
really want

When deciding which methods of payment to accept, 76% of Slovak merchants
indicated safety and security as their top priorities. Also, very important are
convenience, innovation, and customer experience, as well as requiring as little
administration as possible.

On the other hand, in line with the rest of Europe, cost is only a considered a
priority for less than one third of merchants. Still on the topic of cost, 88% of
Slovak merchants believe it is important for them to be able to choose between
payment options with different price points.

87% of Slovak merchants believe they should be able to steer the choice of
payment solutions, rather than the consumer. The vast majority would also
like to be remunerated when offering cashback payment options, with 86% of
Slovak merchants expressing this preference (8% more than the EU average).

@g Card payments:
- cost and value

77% of Slovak merchants express a preference for card payments over any
other payment method (70%, including cash).

The most appreciated benefits offered by cards are:
Guaranteed payment (94%)
Increased sales (92%)
Ease of use and speed (92%)
Less risk of theft/fraud (90%)

The absence of cash handling costs was also indicated as an important feature
by 81% of respondents.

Cards are considered to outrank cash and all other payment methods, partic-
ularly thanks to their speed (cards, 57%, followed by cash, 26%); their ability to
drive consumer spending/sales (cards, 55%, then cash, 27%); and their ease of
use (cards, 53%, followed by cash, 34%). But they are also appreciated for other
features, such as innovation, customer experience, and the ability to monitor
income.

78% of Slovak merchants find that they pay a reasonable level of fees for the
value they receive from cards, and, similarly to their European peers, 82% of
them believe the benefits of card payments outweigh the costs.

Also in line with the rest of Europe, 77% declare that they understand the differ-
ent fees they pay for accepting card payments. Looking at the past 5 years, 60%
find that the cost of card acceptance has decreased or remained stable.
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Relationship with cash

In the past 12 months, 93% of Slovak consumers have paid cash - 10% more
than their peers across Europe. At the same time, 92% have reported using a
physical card to make payments.

69% of Slovak consumers declared they would rather pay with card at a mer-
chant, even if cash was also available, and 68% support mandatory acceptance
of digital payments.

New payment methods are encountering a varied reception in the country.
While instant payments have been well received and are now fully integrated
in the country’s payments market (49% of respondents declared having used
instant transactions in the last year, slightly above the European average), BNPL
has only been used by 2% of respondents (against a European average of 14%,
with peaks above 20% in Austria, Germany and Sweden).

u Market evolution:
winners & winners

92% of Slovak consumers declared that the currently available payment options
respond to their payment needs, and 72% find that their payments market is at
least as innovative as other European ones.

72% of respondents declared that they make online payments at least several
times a month, and 81% of them find there is greater choice between payment
methods online, than at the merchant’s physical location.

Although cash and cards remain the most commonly used forms of payments
in Slovakia, instant payments are on the rise, and 64% of consumers expect to
complete more instant payment transactions in the next year. Instant trans-
actions are found to be mostly available for peer-to-peer payments, as well as
online purchases, but we know that 59% of respondents still worry about fraud
when using this method, and 50% worry about non-redeemability of funds in
case of sending to the wrong recipient or the wrong amount.

A look at consumer
preference

When choosing a payment method and provider, 57% responded that Slovak
consumers focus mostly on the safety, security, reliability, and credibility
offered as the most important features. These are followed by:
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Availability for online payments (51%)
Speed and price (both at 48%)
Data privacy (44%) and ease of use (40%)

Slovak consumers indicate cards as their preferred payment
method in almost every scenario: from in-store grocery shopping,
where 61% prefer cards (followed by cash, selected by 35% of respon-
dents), to paying at a restaurant (55%, followed by cash at 42%), cards best
respond to Slovak consumers’ needs.

This is even more visible when looking at online payments or high-value trans-
actions, for which cards are preferred by 70% of users. Online and high-value
purchases are still considered to be the riskiest situations. Cards are the pre-
ferred method of payment for riskier transactions, thanks to their anti-fraud
and anti-theft features.

On the other hand, cash remains a favourite when paying for housekeeping or
gardening (56%, compared with cards selected by 24% of respondents).

In the past 12 months, the preferred method of electronic payment in-store was
physical cards (55%), followed by mobile (37%). Wearables (e.g. smart watch)
were only selected by 2% of respondents.

=

Value of cards

770/ of Slovak consumers trust their cards over all other payment
O methods and 79% believe that card payments provide added

value compared to other forms of payment.

Slovak consumers find cards to be the best option due their convenience and
ease of use (57%, followed by cash, 18%); availability for online and in-store pay-
ments (57%, then cash, 29%); their speed (50%, followed by instant payments,
24%); ability they provide to monitor and track expenditures (50%, followed by
cash, 16%); as well as levels of merchant acceptance (49% v 29%). Cards are also
preferred for their price (45%, followed by cash, 31%).

91% of Slovak consumers feel comfortable paying by card, finding that it ensures
safe and secure transactions, and 67% trust their money will be reimbursed in
case of fraud. Moreover, Slovak consumers believe that paying by card makes
complaints and returns a lot easier.




Digital Euro

Awareness of the Digital Euro in Slovakia is the highest among all countries
surveyed.

87% of Slovak merchants consider themselves aware (58%) or even
knowledgeable (29%) about the development of the Digital Euro, against a
European average of 71%. The main benefits they expect the Digital Euro to
deliver are increased speed (34%) and convenience (26%).

Slovak consumers also perform substantially better than their European
peers with regard to their knowledge of the Digital Euro, with 73% of them
declaring they are aware (63%) or knowledgeable (10%) about its develop-
ment - 18% above the European average. Of this 73%, 46% remain unsure
of how the Digital Euro would benefit them, and 24% believe the Digital
Euro would bring no benefits at all. 31% expect speed and convenience to
be the main benefits.

Moreover, in line with the European average, 55% of them still believe the
Digital Euro to be a form of cryptocurrency, showing limited understanding
of the nature of this new method of payment.
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