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Methodology:
This report is based on a survey commissioned by Payments Europe and conducted by FTI 
Consulting in May 2024.

The survey was completed by 2,250 merchants working in physical and online retail in 
Finland (250), Austria (250), Greece (250), Czech Republic (250), Denmark (250), Hungary 
(250), Ireland (250), Latvia (250), and Lithuania (250).

The survey was also completed by 13,000 consumers living in Finland (1,000), Austria 
(1,000), Greece (1,000), Czech Republic (1,000), Denmark (1,000), France (1,000), Germany 
(1,000), Hungary (1,000), Ireland (1,000), Latvia (1,000), Lithuania (1,000), Poland (1,000), 
and Sweden (1,000). Respondents were weighted on region, gender, and age to ensure 
representativeness.

Finland has a highly diversified payments market and is more 
digitally inclined than many of its European peers. Consumers and 
merchants alike are benefitting from the digitalisation of the pay-
ments market. Both Finnish merchants (88%) and consumers (91%) 
are satisfied with the currently available payment methods and feel 
they meet their needs. Cash is less popular in Finland compared to 
most European markets among both merchants and consumers.

Consumers have a clear preference for digital payments. While cards 
are by far the most popular payment method, the Finns are also in-
clined to use newer digital payment methods, especially buy now, 
pay later (BNPL), which was used by over a third of consumers in the 
past year.

Introduction 

91% of Finnish 
consumers 

agree that currently 
available payment 
solutions meet their needs



The merchant perspective
Key highlights

The Finnish payments market is highly digitalised, and merchants 
welcome the diversification of options. 88% of Finnish merchants 
believe that accepting a wide selection of payment methods has 
increased their turnover. For example, Finnish merchants are more 
inclined to accept BNPL payments (32%), compared to the other 
markets (25%), whereas 83% of merchants expect to be making more 
instant payment transactions in the coming year. 

79% believe that mobile payments have been beneficial to their busi-
ness, and 81% of merchants prefer accepting electronic payments 
over cash. 

88% of Finnish merchants are satisfied with 
the payment solutions available to them, and 
believe their customers are satisfied with the 
available payment solutions.

Card payments are by far the preferred payment method by Finnish 
merchants: 85% prefer cards above all other payment methods, 18% 
above the European average. 

Finnish merchants prefer cards because they feel cards meet their 
priorities best. 

84% of Finnish merchants understand the different fees they pay for 
accepting card payments

While the cost of acceptance is often cited as a reason merchants pre-
fer other payment methods, 78% of Finnish merchants believe that 
the cost of card acceptance has decreased or remained the same 
over the past five years. Moreover, 86% of Finnish merchants view not 
having cash handling costs as one of the core advantages of cards. 

91% of Finnish merchants believe they pay a reasonable fee for the 
value received by cards, and 88% agree that the benefits brought 
about by card payments outweigh the costs.

Card payments: 
cost and value

Although cash is the second most popular payment method in 
Finland, the payments market has undergone a digital shift, with mer-
chants increasingly adopting newer solutions. Overall, 81% of Finnish 
merchants prefer accepting electronic payments over cash, and 61% 
would even like to refuse cash. 

Finnish merchants indicate that only 20% of their revenue originates 
from cash, well below the European average of 33% and lowest among 
the countries surveyed. Moreover, only 12% of Finnish merchants be-
lieve the cost of accepting cash outweighs its benefits. 

Relationship with cash

Market evolution: 
winners & winners

Other than security, Finnish merchants value cards for numerous 
reasons: convenience, speed, innovation and customer experience, 
customer insights, and ability to monitor income. 

Finnish merchants strongly associate cards with security, with 80% 
believing cards have extremely good anti-fraud measures – 15% above 
the European average.

Like for most merchants in Europe, security is the most important 
feature for Finnish merchants when deciding whether to accept a 
payment method. Consumer preference and the ability to reach as 

What merchants 
really want

many consumers as possible are the following priori-
ties, indicating that Finnish merchants are particularly 
focused on increasing turnover. 



Finnish consumers are less likely to rely on cash than their European 
peers. The survey results show that cards are the preferred payment 
method, and 77% prefer cards over cash when given the option. 

According to consumers, digital payments outperform cash in all 
value features, and Finns are most likely to rely on cash when paying 
for small bills, such as housekeeping or gardening (34%) or at restau-
rants (17%).

Relationship with cash

As with the merchant results, from a consumer perspective Finland 
has a highly diversified payments market and is more digitally in-
clined, which consumers enjoy. Over half of those surveyed support 
mandatory acceptance of digital payments. 

91% of Finnish consumers agree that currently available payment 
solutions meet their needs, and 77% say that they are able to pay by 
their preferred payment method. 

60% of consumers rely on standard bank transfers, and 46% use in-
stant payments. Over a third have used BNPL in the last 12 months, 
the highest rate in Europe, and 37% of Finnish consumers would pre-
fer to use BPNL for e-commerce/online purchases, 23% higher than 
the European average. Nearly all consumers (93%) have used card 
payments in the last 12 months, 10% more than the average European 
consumer. 

Market evolution: 
winners & winners

Reliability is the most important factor when choosing a payment 
provider; 15% are more likely to find this important than the average 
consumer surveyed. Safety and security are nearly as important for 
Finnish consumers, followed by convenience and ease of use.

Finnish consumers also value the flexibility around returns and pay-
ing later. Aside from BNPL, cards are also considered to be an ideal 
payment method to address these concerns. Over four in five (84%) 
agreed with the statement that paying with cards makes returns and 
complaints a lot easier. 

A look at consumer 
preference

The consumer perspective
Key highlights

68% of Finnish consumers believe 
that cards are the safest form of 
payment.

Finnish consumers prefer cards above other payment methods 
because they feel they ensure safe and secure transactions. 71% of 
Finnish consumers trust cards more than other payment methods, 
and this is especially true when consumers want to pay large amounts. 

Similarly, looking at the “reliability” of payment, more than half of 
Finnish consumers choose cards. Additionally, cards are the preferred 
choice when considering access to credit (72%), for paying abroad 
(68%), and in-store payments (57%).

Value of cards



paymentseurope.eu

76% of Finnish merchants consider themselves knowledgeable or 
aware of the Digital Euro. This is among the highest of the European 
markets surveyed. At the same time, about 30% of them are unaware 
or do not believe the Digital Euro will be beneficial. 32% of Finnish 
merchants see lower transaction costs and increased speed as po-
tential benefits. 

Similarly, 50% of Finnish consumers are aware of the development 
of the Digital Euro. However, 51% believe the Digital Euro is a form 
of cryptocurrency. 37% of consumers are uncertain about how the 
rollout of the Digital Euro could benefit them, and 31% believe there 
would not be any benefits for them. For those who believe the Digital 
Euro could benefit them, the biggest benefits are considered to be 
increased speed and improved cross-border payments (13%).

Digital Euro

#TrueValue 

https://www.paymentseurope.eu/

