Country Report: Lithuania

Safety, Convenience
and Choice:

THE TRUE
VALUE OF
CARDS

Research on the value and cost of cards in today’s
dynamic and vibrant payments ecosystem. Based on a
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Introduction

The payment landscape in Lithuania is evolving. The market is diversi-
fied, and competitive with wide acceptance of payment methods and
digital solutions are rapidly gaining ground. Card payments (hereafter
cards) in particular are increasing quickly, as measured by the Central
Bank (https://www.lb.lt/en/card-based-payments).

Our research shows that Lithuanian consumers utilise diverse pay-
ment methods. Cash and card remain the top choices in line with the
European average. At the same time both merchants and consumers in
Lithuania have a higher openness than in the rest of Europe towards
accepting and using standard bank transfers and instant payments.
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Methodology:
This report is based on a survey commissioned by Payments Europe and conducted by FTI
Consulting in May 2024.

The survey was completed by 2,250 merchants working in physical and online retail in
Lithuania (250), Latvia (250), Ireland (250), Austria (250), Greece (250), Czech Republic (250),
Denmark (250), Finland (250) and, Hungary (250).

The survey was also completed by 13,000 consumers living in Lithuania (1,000), Latvia
(1,000), Ireland (1,000), Austria (1,000), Greece (1,000), Czech Republic (1,000), Denmark
(1,000), Finland (1,000), France (1,000), Germany (1,000), Hungary (1,000), Poland (1,000),

and Sweden (1,000). Respondents were weighted on region, gender, and age to ensure

representativeness.




Key highlights

The merchant perspective

of it

Relationship with cash

While cash retains an important role in Lithuania’s payments market,
the market is evolving fast. 64% of Lithuanian merchants would like
the ability to refuse cash, and 68% believe the cost of handling cash
is higher than accepting card payment.

According to merchants, cards are responsible for the largest share
of turnover today, and they expect cash-originated turnover to drop
from 34% to 25% in the next five years.

JUME Market evolution:
winners & winners

The Lithuanian market is highly diversified: 73% of merchants prefer
to accept digital payments over cash, and 83% believe it is import-
ant to accept different payments.

Lithuanian merchants are more open than European peers to ac-
cepting different types of payments, with a particular openness to
standard bank transfers (47% compared to the European average of
32%).

o of merchants expect to increase their
instant payments transactions in the next
o year.

What merchants
really want

Safety and security, and customer reach are the top priorities for
Lithuanian merchants. Additionally, personal convenience is much
more important for Lithuanian merchants than it is to merchants in
other European markets (63% vs 37%).

83% of Lithuanian merchants prefer to accept cards among payment
methods, followed by cash (68%) and bank transfers (47%).

®- PAYMENTS
EUROPE

92% of merchants believe electronic payments are criti-
cal to their organization.

82% of merchants are satisfied with the payment options available
to them and 90% believe their customers are satisfied with the op-
tions available today.

Card payments:
_ cost and value

Card payments are the preferred method of payment among
Lithuanian merchants. Merchants ranked cards highest because cards
meet their priorities best: merchant convenience, security and cus-
tomer reach.

o Lithuanian merchants closely associate
card payments with “extremely good an-
o ti-fraud measures”.

Among the reasons why Lithuanian merchants prefer cards we note
guarantee of payment (valued by 98% of merchants surveyed). And
96% of merchants believe that cards have increased sales.

63% of merchants believe the cost of card acceptance has decreased
or remained the same in the last 5 years, and 78% of merchants be-
lieve they pay reasonable fees for the value they get from accepting
cards.

78% believe they understand the fees they pay for accepting card
payments, and 82% find that lower card acceptance costs have been
beneficial to their business.
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Relationship with cash

While Lithuanian consumers today still rely on cash, digital payments
are quickly gaining ground. For example, 72% of consumers would
prefer to pay merchants with cards if given the option, and 61% of
consumers expect to be making instant payments in the next year.

Overall, when surveyed, 60% of Lithuanian would support mandatory
acceptance of digital payments.

B9 Market evolution:
winners & winners

95% of Lithuanian respondents ranked their market as innovative
in payments.

Lithuanian consumers utilise diverse payment methods, with cash
(86%) and card (80%) being clear leaders, in line with the European
average.

Most Lithuanian consumers view speed (50%), convenience (47%),
and the ability to pay with a mobile phone (46%) as the biggest ad-
vantages of mobile payments - in line with the European average.

o of consumers believe their market is lead-
5 ing or on par with the rest of Europe when
o it comes to payments innovation.

A look at consumer
preference

Overall
87% of consumers feel that their payments
needs are met.

When choosing a payment provider, the most important features for
Lithuanians are online payments (59% vs 48% European average),
safety and security (58% vs 57% European average) and reliability (51%
VS 49% European average).

®- PAYMENTS
EUROPE

Lithuanian consumers attach much higher importance
than the rest of Europe to cash back (47% vs 27%), as
well as online payments (12% more than average) and in-
store payments (11% more than average).

Lithuanians tend to be more sceptical of big tech companies to
handle personal and financial data, with only 13% viewing them as
trustworthy (compared to the European average of 18%).
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Value of cards

Results show that Lithuanian consumers feel strongly about the
advantages of card payments. Across the board consumers prefer
paying with cards over other methods when considering their top
priorities: online payments, safety and security, and reliability (see
above).

Comparatively, if we look at alternative payment methods, only 31%
of consumers do not have concerns when executing bank transfers
(either instant or standard bank), where fraud and non-redeemability
of funds were overwhelmingly listed as the top concerns.

71% consumers trust their cards above all other payment methods,
and that increases to 75% when abroad.

Further, consumers view cards as the best options for in-store more
than any other feature (53% vs 44% European average).

As mentioned previously, Lithuanians particularly value cash back.
It is worth noting that 34% of them view cash back as particular ad-
vantage of card payments (14% European average). This suggests that
cards help deliver on Lithuanians’ demand for cash back.




Digital Euro

Awareness of the Digital Euro is high among Lithuanian merchants
(68%) and in line with the European average (61%). However, 34% are
unsure what benefit a Digital Euro would bring. The greatest potential
benefit identified is speed at 31%, and merchants are more scepti-
cal about its potential to lower transactions costs than any other
European market. Only 18% think it will lower costs.

Only 5% of Lithuanian consumers are knowledgeable of the Digital
Euro, while 51% have heard of it. At the same time, 65% of Lithuanians
are unsure or do not believe that the Digital Euro roll-out will bring
any benefits to them. 50% of respondents believe that the Digital Euro
is a form of cryptocurrency.
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